Peacocks &
Monkeys!

How to show off and get noticed

@ Tweet me @BrighterCathy




Animals Show Off

e TofiInd a mate
e Scare thelr attackers
e [t in with the pack

e [0 be acopycat
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Our Animal Instincts...

o Attract customers & suppliers
e Undermine competitors
e Fitinto an industry sector

e Copy cat what works well
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Be A Monkey
...0r A Peacock

e Get noticed
e Drive traffic to your websites

o Astarterfor 10.. ///
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#1
Be Sociable

e |ntegrate social feeds to your website
e Direct traffic from your social accounts

e | et users share your web content
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#2
Stay Fresh

e Search & visitors like fresh content

e Update your website regularly...

e Repeat visits / Improved engagement

U

e [ntroduces keyword rich content

e News, Events, Testimonials,
Case Studies Photos, Portfolio
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#3
Blog On

e Demonstrate skills & expertise

e Calendar of Blog activity (consider;
key events, seasons, celebrations etc.)

e Niche groups / keyword sensitive

e React to hot topics & national news

e Be a Guest Blogger
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#4
Get Listed

e Quality In-bound links

-
"

o [istin; industry relevant directories, 3rd
narty sites e.q. customer, suppliers &
networking group websites

e Create a strong profile

e Update with new Info/photos
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#5
Make Sense

e Don'tloose them once they've arrived!
e Clear, up-to-date info that's easy to read
e Site structure - easy to navigate

e Are calls-to-action & user journey
clear from homepage?
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e Promote URL & social channels... | ‘

23 January 14

#6
Get Connected

Car livery, Uniform, Offices, Signage

Stationary, Email Signature
Website, Digital Advertising & Listings
Business Card, Brochure, Adverts

Online Directory Listings

Tweet me @BrighterCathy
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-
Get Papped!

o Selze opportunities to get In the press
e Create a Killer Headline

e Newsworthy story (human interest,
industry specific, local impact)

e Take a great picture
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Busines
Don’t be tempted to pay

your staff cash-in-has
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#8
Advertising

e Still a place tor traditional advertising

e \What has works /what doesn't work?

O

e Consider new channels -
Google Ad-Words, Faceboo

K
Advertising, Website Banners (
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March Open Day 7

Completed +

- 7 March 2012 23:00 # 1,080,000 people

AN

97,787 26.0 951 0.037% £199.45

Ad Preview # Edit Targeting

Potential Audience for this ad: 980,000 peop!
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Ad Preview # Edit Targeting

Potential Audience for this ad: 1,080,000 people

Progress Centre
hed
Art & Life Drawing
Studios for hire in
Central Manchester
(hourly, day, half day)
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Who live in the United Kingdom

Who live in Macclesfield or Manchester

age 16 and older

Who are in one of the broad categories Cooking, Charity & Causes,
DIY /Crafts, Dancing, Education/Teaching, Pop Culture, Fashion, Food &
Dining, Gardening, Environment, Home / Carden (All), Health & Wellbeing
Literature/Reading, Movie /Film (All), Music (All), Computer Programming,
Alcoholic Beverage, TV (All), Travelers, Small Business Owners, Photography,

Mobile (All), Photo Uploading or Technology Early Adopters
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#9
Give Them a Nudge

e E-shot/ Hard Copy newsletter

e Account call (not sales) ///
e Host an event _\—\_
e Have an open day

o Offer to speak at a Client's event

e Set up an advice clinic or #hashtag
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#10
Take Two Challenge

e Choose 2 things

e Implement them In 2 weeks
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